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ÅMay 19 2009 marked the second global World Hepatitis Day, supported by approximately 200 patient 

groups, with activities organised in 61 countries.Over the last two years the World  Hepatitis Day 

campaign has been a phenomenal success, driven by patient groups, governments and 

individualsaround the world ðreaching millions of people globally and beginning the processof 

delivering essential policy change at a national and international level.

ÅBuilding on the achievements of 2008, this year the global campaign witnessed the proposal of a WHO 

resolution to tackle viral hepatitis at the 62nd World Health Assembly.  Unfortunately, the agenda for 

the meeting was shortened in response to the global efforts required to tackle H1N1 influenza, and as a 

result, discussion of the scheduled resolution on viral hepatitis has been postponed until the WHO 

Executive Board meeting in 2010.  The World Hepatitis Alliance (WHA)received pledges of support for 

the resolution from governments including Brazil, Canada, Cape Verde Islands, Egypt, Georgia, Ireland, 

Jordan, Lao People's Democratic Republic, Mauritius and the United Kingdom and will be working 

actively with these countries to ensure a successful resolution in 2010.

ÅTheWHA also increased its support through a significant capacity building programme, which secured 

endorsement from a large number of high-profile NGOs, including EASL, GAVI Alliance, Viral Hepatitis 

Prevention Board, MédecinsSans Frontières, IHRA, PAHO, ALEH, ELPA, IASL, APAVH and Asian Liver 

Centre.  The Alliance also received support from US President Barack Obama, former US President Bill 

Clinton and London Mayor Boris Johnson.

ÅThe 2009 campaign has seen Kuwait and Scotland officially signing up to the ô12 Asksõ policy campaign, 

and the Alliance receiving the ongoing support from governments including  Algeria, Australia, Argentina, 

China, Scotland and the UK.  
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ÅThe global ôAm I Number 12?õ capacity building tour has so far visited Argentina, Brazil, China, 

Hong Kong, Poland, Scotland and Taiwan, and in this report you will find example of how the WHA 

is working with national stakeholders to share international best practice both in improving health 

outcomes for people living with viral hepatitis, and in reducing new infections.

ÅThe Alliance has also increased its global leadership, with activities coordinated in the following 

countries for the first time: Azerbaijan, Chile, Colombia, Cuba, Dominican Republic, Ghana, Greece, 

Israel, Kuwait, Mauritius, Nigeria, Puerto Rico, Taiwan , Turkey and the United Arab Emirates.

ÅAt a grassroots level, over 300 events were coordinated by local WHA representatives, ranging 

from ministerial briefings to rock concerts, and from community workshops to press events.  

Supporting these efforts, the global team secured over 1,400 advertising billboards in 40 different 

cities across Brazil, Switzerland, the USA and the UK.

ÅTo date, we have identified more than 2,000 pieces of global media coverage, reaching an estimated 

audience of at least 587 million people.  Adding to these figures, the WHA has now reached 

100,000 people online through the global website, newly launched ôAm I Number 12? ðAround the 

Worldõ blog and social networking campaign on Twitter, YouTube andFacebook.

Å2009 was also the year that the hepatitis community got creative ðas part of the first ever World 

Hepatitis Day Creative Competition.  The global WHA team also got creative themselves with new 

ôAm I Number 12?õ campaign materials, translated into seven languages, and three new toolkits for 

patient groups to use and implement in their own countries.
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